
Workgroup: Commercial 
partners

Euroart would like to work more closely with commercial partners in 
the future and may offer commercial partners a business 
membership.



What would we like to achieve?

More awareness 
for artist colonies

More awareness 
for Euroart 

More 
members/friends

for Euroart

More funding for
Euroart

More promotion 
of Euroart



Pilot commercial partners

We started a pilot to explore what the joint added value of an 'Euroart hotel' could be.
Because Euroart has a strong potential for high-end cultural tourism and hotels can provide in it. 

We specially selected 7 hotels:

▪ Hotel Noordzee (Katwijk)
▪ Hotel Spaander (Volendam)
▪ Hotel L’esquisse (Barbizon)
▪ Hotel Buchenhof (Worpswede)
▪ Hotel Fisherwiege (Arenshoop)
▪ Hotel Bommeljé (Domburg)

There are many different commercial partners that Euroart could work together with
like hotels, restaurants, auctions, exhibitions, galleries etc.



• Online marketing (through social media and the Euroart website)

• Expand network (for example: to set up activities like expositions or artist in residencies)

• Attract art(ist colonies)-oriented guests

• Unique experience that you can offer your guests

What are the pros for hotels to 
contribute with Euroart:



In the pilot we like to investigate how to load the label  ‘Euroart hotel’.

How do we load the brand ‘Euroart hotel'

• The same formule for all the ‘Euroart hotels’, with different experiences and feelings.

• Route between the different ‘Euroart hotels’, to make a connection between the hotels. 



• Hotel is located in an or near an artist colony

• Hotel has a connection to artist colonies: nowadays or in the past

• Hotel can offer an arrangement /package deal within a certain formule

• It is important that you recognize certain elements in all hotels, something recognize an 
Euroart hotel

What is the definition of a Euroart hotel:

In the pilot we want to go into more detail about the definition of a Euroart hotel



What can the different hotels offer the guests? 

- Collaboration between hotels and museum in the village:
- Free/discounted museum visits
- (Group) visits to museum (after closing time) with guide

- Point them out to interesting Readings/lectures or other forms of art education
- Offer painting classes
- Exhibitions with (local) artists: show the art nowadays
- Provide information about the history of the artist colony (offer guided tours)
- Offer studio visits to active artists / artist in residencies
- Mention Euroart and the possibilities to visit various 'Euroart hotels' throughout Europe



What does Euroart need to do to start-up 
a business membership for commercial 
partners?

▪ Upgrade Social media and online awareness (Hire a professional)

▪ Website in different languages

▪ Make a route (National and international) between the different colonies (flyers and website)

▪ More brand awareness (Make a good description of Euroart (in 1-3 sentences) and promote it 
through different channels)


